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Propositions Accompanying the Dissertation

Markets and Human Behavior
Evidence from Artefactual Field Experiments

By: Halefom Yigzaw Nigus

1. “Whenever commerce is introduced into any country probity and punctuality al-
ways accompany it. . . . Of the nations of Europe, the Dutch, the most commercial,
are the most faithful to their word.” Adam Smith

2. Markets may induce market actors to engage in an advantageous inequality but not
in a disadvantageous inequality. (Chapter 2)

3. Socially responsible behavior is less prevalent in a market context than in a corre-
sponding non-market context. (Chapter 2)

4. The introduction of a formal insurance mechanism crowds out social capital as in-
sured households contribute less to a public good, make less informal transfers to
fellow villagers and financial contributions to community projects than uninsured
households. (Chapter 3)

5. Market exposure promotes investment in high-risk high-return agricultural tech-
nologies by attenuating farmers’ risk-aversion and enhancing farmers’ internal lo-
cus of control. (Chapter 4)

6. Markets are not only economic but also social institutions where people meet and
converse with each other, indicating markets do more than a mere allocation of
goods and resources.

7. “The great virtue of a free market system is that it does not care what color people
are; it does not care what their religion is; it only cares whether they can produce
something you want to buy. It is the most effective system we have discovered to
enable people who hate one another to deal with one another and help one another.”
Milton Friedman

8. “There is no reason to believe that bureaucrats and politicians, no matter how well
meaning, are better at solving problems than the people on the spot, who have the
strongest incentive to get the solution right.” Elinor Ostrom

9. “Tell me and I forget, teach me and I may remember, involve me and I learn.” Ben-
jamin Franklin

10. ’Ignorant society has no law and order. A society with no law and order has no
power. The source of power is law and order, not the size of an army. A small society
governs by law and order do better than an unruly big government.’ Negadras
Gebrehiwot Baikedagn


